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E-marketing and its problems in Iran

Mahin dokht kazemi?

Abstract

The marketing is Necessary for Business. Nowadays with expanse Competition in
trade, marketing is Consider as a Science. Also whit Spread internet on world, the e-
marketing Superimpose to existent approach. In Iran is exist problem for e-marketing,
so that its utilization is difficult. In this paper, we consider that difficult.

Keyword: Marketing- e-marketing- Difficult- Iran

2. Assistance professor in Economics of ferdowsi university- email: md-kazemi@um.ac.ir
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