i

International Conference
on Business Development
and Excellence

Management and Economics

|___17 December, 2014 |

Wy ds Sl g fFgo Jolgs

Sl ldes ojgate (0Bl pall el L gy 50,9

Agelie owgd,8 oSl (golaiBl 5 5 Mol pole 0aSLiils o paw 09,5 Letils b ez 5w ) 1 Jghes 00 5 -\
r-nia@um.ac.ir
s ggd 8 ol8ils golatdl § (g Mol pale 0uSlisls cy paw 09,5 oliwl ¢ ol ! o -y
nazemi_shm@um.ac.ir
olaidl g 5 ol pole oaSliile ol Co paw o)l cwliss IS ggzisls « Soly laas o )pain -Y

Dehghan.mansoureN@um.ac.ir e (owgo 3 oKisls

ol

SR L a0l sl o el JIay55 0 (VL Coenl Sl preansS Sras alal) 4 axgi IS g oS p oSl (0B, sLad 4 azgi Loyl
yolo yac ols Slnel Coeal Wp b S Bpas bl 5 0aiS Bras L8 el wol OVsame pled alS g 9385, <old,
JWs 4 5 00l G wjreasS Brae a4 Jlb ppe (Eal38l g baas jglaie 4 Sb L o Az g ead el (b i 9 L3, soiedsn
Tobe Np 5 e Gt elealalal) Glsie @ gl oailE b as i ey (Suaed il 053 (liie b ible 5 ol alal) SG sl
pll 5l Bas aes oo )18 50 cod 1) Lad e ,l8; Jelge g 998 g0 dip 4 HEALS Bras able Ko 4 e Wi Siad Logd o0
Cugh g dip 4 sletel fU () p Cu (oo W) @ G825 (nl jeliie Gres @ ABL (oo W 4 (SEEL » See Jelse ololid GdoS ool

D3 oo Nip d (SHad p Ny g (e

Factors affecting brand passion

Abstract

Due to the competitive environment of business, paying attention to brand-consumer relationship is of great
importance. In today's market with increasing competition and decreasing products differentiation, determining
Consumer behavior and brand-consumer relationship is of strategic significance. In this age, customers’- and
Competitors’ intelligence led many marketing managers, in order to maintain and increase market share focus
on brand-consumer relationship, Seeks to create an emotional connection with their customers. Brand passion
leads to consumers’ emotional attachment to the brand which, in turn, easily affects the related behavioral
factors. This study is conducted to explore and identify various factors affecting brand passion. To this end, this
research study is to provide a model to examine the impact of brand trust and brand identification on brand
passion.

Keywords: brand passion, brand-consumer relationship, brand trust, brand identification
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