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Following the process of global integration of markets, resulting from the 

international exchange of services and products, website localization is more and 

more in demand, and an increasing number of companies are developing to reach 

the Iranian market to sell their products and services. Given the fairly limited 

amount of research in terms of the need and expectations of the Iranian internet 

users with regards to localized websites, the present study aimed at exploring and 

classifying the expectancy norms of localized websites into Persian in the Iranian 

context. Based on a mixed-methods design, using semi-structured in-depth and 

focus group interviews with a purposive sample of internet users, a pool of basic 

data was formed, based on which a self-designed questionnaire instrument of 27 

items was constructed. Having established the face and content validity of the 

instrument, using SurveyMonkey.com potential participants were invited to 

contribute and eventually a sample of 400 participnats from the target 

demographics responded to the questionnnaire. After establishing the 

psychometric properties of the data obtained, the results revealed the expectations, 

wants and needs of the Persian-speaking, Iranian nationals regarding an ideally 

localized commercial website for the Iranian locale. The results of the study can be 

of instrumental use for website localization practitioners, teachers and students. 
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