
farali1345@gmail.com





4-  

Qualitative Research inPsychology, Vol. 3, No. 2, Pp. 77-101 

5- Lyle, R., & Wetsch, M. (2012). A Personal Branding Assignment Using Social Media,. Journal of Advertising 

Education, spring: 50(5), 58-78. 

6- Schawbel, D. (2010). Me 2.0, Revised and Updated Edition: 4 Steps to Building YourFuture. Kaplan Publishing; 

Revised edition. 


