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Abstract

Developing and managing brand are a top priorites for many organizations because the brand
is one of the most prized assets of organizations. Similarly, researchers to date have made
fundamental and substantial efforts on understanding the factors that influence on developing
and managing brand and its consequences. Few researchers, however, have focused on
existing brands in the automotive industry. The advent of digital platforms such as social
media, the environment of marketing communication is is changing, leaving a knowledge gap
in how the contents disseminated on social media are enhancing brand image and consumers’
behavioural intentention. This paper proffers insights to brand managers and marketers on
how to leverage on social media contents by unearthing the roles of marketing
communications such as social media advertising in enhancing brand image and improving
consumers’ behavioural intention.

Keywords: brand image, consumers’ behavioural intention, social media advertising content.
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