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Abstract

Despite the development of the poultry industry in Iran, because of complications like inflation and embargos, no
proper branding system has been founded. The lack of appropriate branding will cause the investment in this field
to not increase in proportion to the demand in the face of the demand expansion, and ideal profit will not be
obtained. Proper branding has certain principles, and if it is coordinated with the quality of the products, it will
gain credibility, increase profitability, and improve employee efficiency. Branding determines what customers
should expect from the quality of a product. For each brand, long-term goals are set, and all components and
actions are coordinated towards this goal and in sync with customers’ needs. Non-observance of coherence and
integrity in the media, incompatibility of advertisements with goods, and pondering limited to one area are some
common mistakes in branding. The most significant benefits of branding include increasing people’s awareness
of the business, attracting customers, growing the business value, creating investment opportunities, strengthening
customer trust, and improving the performance of the employees. Therefore, paying attention to the proper
branding in the poultry breeding industry is crucial.
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