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Abstract

In today's business environment, the rapid development of digital economy and the advancement of data
analysis technologies has led to increased competition between organizations and data has gradually
become an important source of competitive advantage for organizations, so due to the rapid growth of
data and increasing Competitors, big data will play an important role in improving processes in the field
of marketing activities, including marketing abilities, and this has led marketers to pay more attention
to data than ever before. One of the factors that affect the competitive advantage in organizations is the
customer relationship management performance. Customer relationship management performance
refers to the degree of customer loyalty to the supplier and the customer's willingness to maintain a long-
term relationship with the supplier, and marketing abilities enable a company to perform value-creating
tasks effectively. The present study aimed to investigate the effect of big data analytical intelligence on
customer relationship management performance with the moderating role of marketing ability that there
is a significant relationship between big data analytical intelligence and customer relationship
management performance with marketing ability modulating.

Keywords: big data analytical intelligence, customer relationship management performance, marketing
ability
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