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' TheCompetitive Advantage of Nations
" Demand conditions

"social identity theory

‘pro ingroup

°pro outgroup
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Investigation the effects of consumer national identity and cosmopolitanism on purchase
intention of clothes made in Turkey by mediating roles of consumer ethnocentrism and product
evaluation: In terms of social identity theory

Abstract

The aim of this study is to examine the impact of consumer national identity and cosmopolitanism on
purchase intention of clothes made in Turkey by mediating roles of consumer ethnocentrism and his
evaluation about this product. The study population is consumers of clothing in Mashhad city.
Number of sample was determined by Cochran formula for unknown population va¥ and finally vy
acceptable questionnaires were gathered by Non-random available sampling and were analyzed using
Smart PLS. The results showed that consumer national identity impact on purchase intention of
clothes made in Turkey by mediating role consumer ethnocentrism, meanwhile consumer
cosmopolitanism can affect purchase intention through it.

Key words: consumer national identity, cosmopolitanism, purchase intention, ethnocentrism,
product evaluation, social identity theory, Turkish clothes
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