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ARTICLE INFO ABSTRACT

Keywords: Family traveling, especially to rural areas, may lead to appealing fun experiences for children and make them
Memorable experiences memorable. Memorable experiences of children from various aspects can be useful for policy makers and
Children

planners of destinations, parents and children. The effectiveness of travels and children’s learning from traveling
are among the most significant concerns of parents and tourism activists. So, identifying and understanding
children’s memorable experiences of traveling to rural areas of Iran that has various local cultures can influence
filling such gaps as future destination planning, developing child-friendly rural destinations, family traveling,
designing child-oriented tourism programs, and future generation’s being loyal to local destinations. This study
aimed to identify Iranian children’ memorable rural tourism experiences. The sample includes 37 children from
ages 6 to 12. Interpretive phenomenology was used to conduct the study with the help of interviews and the
analysis of the content of children’s paintings. This study shows that children pay attention like adults to such
elements as people, space, activities, objects, and social relations during their travel. Moreover, the conducted
interviews resulted in 45 key notions categorized into 6 basic axes of memorable experiences: being exciting,
being informative, being novel and unique, being gratifying, being socially involved, and negative experiences.
This study provides insights on identifying and understanding the issues affecting the creation of memorable
tourism experiences for children that travel to rural areas. The issues would help parents in taking child-oriented
tourism travels, planners in designing child-friendly tourism destinations, and tourism service providers in
delivering child friendly offerings.

Rural tourism

Colaizzi’s phenomenological approach
family tourism

children’s learning

1. Introduction It is important to note that children are powerful consumers in the

tourism system, and the memories they create will influence future

Tourism is a novel experience for children that enables them to un-
derstand ways of living and expose them to new environments (Sojasi
Qeidari et al., 2021). Child-oriented tourism refers to children between
the ages of 6 and 12. For children, tourism represents a form of play,
entertainment, and curiosity. Tourism can also evoke positive memories,
emotions, and experiences while also encouraging children to learn
valuable life skills (Durko & Petrick, 2013; Hunter-Jones et al., 2020;
Marey-Sarwan & Roer-Strier, 2017; Zhong & Peng, 2021). Tourism also
creates value for children as they can expand their knowledge of the
surrounding environment, learn socio-cultural skills and customs, and
turn the destination into a memorable place in their minds (Gram,
2005).

travel decisions. Therefore, researchers suggest that we focus more on
children so that we can have a more comprehensive understanding of
tourism, especially since children are inseparable parts of the tourism
community, and destinations invest heavily in family travel accommo-
dations (Carr, 2011; Chiang et al., 2022; Cullingford, 1995). Conducting
this research is multi-beneficial for numerous tourism stakeholders. This
research informs the future of tourism development (Bakas, 2018;
Rhoden et al., 2016; Small, 2008), family companionship (Carr, 2011;
Miyakawa & Oguchi, 2022; Shaw et al., 2008) and visitation practice
insights related to marketing destinations (Koscak et al., 2023; Poria
et al., 2005; Tecau et al., 2019).

Studies that include children’s voices in tourism have expanded in

* Corresponding author. Azadi Square, Mashhad, Razavi Khorasan Province, 9177948974, Iran.
E-mail addresses: ssojasi@um.ac.ir (H. Sojasi Qeidari), hossinireza21 @yahoo.com (S.R. Hosseini Kahnooj), za.soleymani70@gmail.com (Z. Solimani), bardia_

shabani@yahoo.com (B. Shabani), Nick.Wise@asu.edu (N. Wise).

https://doi.org/10.1016/j.jdmm.2024.100897

Received 28 March 2023; Received in revised form 20 April 2024; Accepted 23 April 2024

Available online 11 May 2024
2212-571X/© 2024 Elsevier Ltd. All rights reserved.


mailto:ssojasi@um.ac.ir
mailto:hossinireza21@yahoo.com
mailto:za.soleymani70@gmail.com
mailto:bardia_shabani@yahoo.com
mailto:bardia_shabani@yahoo.com
mailto:Nick.Wise@asu.edu
www.sciencedirect.com/science/journal/2212571X
https://www.elsevier.com/locate/jdmm
https://doi.org/10.1016/j.jdmm.2024.100897
https://doi.org/10.1016/j.jdmm.2024.100897
https://doi.org/10.1016/j.jdmm.2024.100897
http://crossmark.crossref.org/dialog/?doi=10.1016/j.jdmm.2024.100897&domain=pdf

H. Sojasi Qeidari et al.

recent years (Seraphin & Yallop, 2020; Ye et al., 2021; Zhang et al.,
2018), but the concept of memorability of travel and memorable expe-
riences among children who have visited rural areas have not received
attention. Children’s opinions on memorable experiences and aspects of
traveling are significant. Their opinions show the attractive aspects of
traveling and destinations. Many children excitedly narrate and recall
parts of their travel story and associated events for a long time at a
specific destination (Pedro et al., 2020). These memorable experiences
are viewed as their satisfaction with a destination (Chen & Rahman,
2018; Kim et al., 2012). Identifying children’s memorable tourism ex-
periences helps the researches and practitioners better understand the
transfer of sociocultural values that children learn during their travels.
Moreover, this research can help practitioners understand what stimu-
lates people to go to different destinations and to perceiver the role of
children in shaping destination images and impressions (Gustafsson
et al., 2020; Yang et al., 2020).

Villages are among the most important destinations that can create
memorable experiences. The reasons can be the existence of a more
traditional life style, cultural authenticity, and various natural attrac-
tions. Such issues as the change of life style, the change of big families
into small ones, the increasing growth of urbanization, and the expan-
sion of living in apartments have led to poor mobility among children
and a phenomenon called “syndrome of distance from nature”. So,
visiting rural destinations can be different, attractive, and informative
for children (Feng & Li, 2016; Khoo-Lattimore & Yang, 2021; Porutiu
et al., 2021). Proper planning and due attention to this age group can
significantly impact family tourism, destination planning, and the future
of rural tourism (Butler et al., 2012; Lee & Lee, 2021; Naderi et al., 2019;
Sadeghi Shahdani et al., 2023; Sojasi Qeidari et al., 2021). Children’s
memorable experiences of traveling to rural areas keep them connected
to local cultural values and nature. A gap is felt in knowing children’s
memorable family travel experiences, especially in rural destinations.
This study was conducted to identify and understand children’s
memorable experiences of family travels to rural areas.

It is common for Iranian families who reside in the national capital of
Tehran to visit villages on weekends. They take children to more remote
rural areas to spend time with family in a different setting and escape the
every day crowded urban environs. Many Iranians have family ties to
rural areas, so they seek to create memories for children growing up in
larger cities (Sojasi Qeidari et al., 2021). Therefore, traveling to rural
areas is a very good opportunity for children to spend quality time with
their families and gain the opportunity to realize local traditional culture
(Rasoolimanesh et al., 2021).

Attention to child-focused tourism in Iran has not been given much
attention by tourism planners and policy makers (Ahmadi Kahnali et al.,
2022). Given the context outlined, the question that guides this research
is: What were children’s memorable experiences during their visit to a
rural area? With this guiding question, subsequent results offer effective
solutions for exploring children’s memorable experiences in other fields
of tourism.

The findings of this study can have significant implications for
various stakeholders. Policymakers, destination planners, and marketers
can use emerging factors to supply experiences. Parents and educators
can better work with tourism service providers and local authorities to
understand how they create memorable opportunities for children.
Moreover, the findings will comprehensively understand all attractions,
factors, and events that make travel experiences memorable for chil-
dren. This study will increase parents’ knowledge about creating
memorable travels and how planners can more efficiently adopt proper
management mechanisms for child-friendly destinations. Finally, this
study will help the development of rural tourism and family travels in
the future by building loyal destinations so parents, marketers and
managers collectively recognize the importance of children’s experi-
ences in rural destinations.
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2. Literature review
2.1. Memorable tourism experience (MTE)

Tourism experience and memorable tourism experience are closely
related but conceptually different notions. Some experiences will last a
long time and have more impact on tourists and their future (Hosseini
et al., 2021; Zebardast et al., 2021). The experience reinforces signifi-
cant memories of the destination experience and evokes images of the
destination or moments of travel for tourists in the future. Therefore, a
memorable tourism experience is defined as an experience that is
remembered after the travel ends and is selected based on one’s un-
derstanding of travelers’ experiences and how they think about the past
(Sthapit & Bjork, 2019). A memorable experience is then a peak, easily
separated from everyday life’s normal moments (Pedro et al., 2020).
Therefore, a memorable experience refers to something impressive and
enjoyable that people remember in the future (Zhong et al., 2017). Ac-
cording to Zhang et al. (2018), memorable tourism experiences are those
experiences that are selectively made from tourism experiences and are
remembered after the travels. Some studies have reported that memo-
rable tourism experiences are made because one evaluates one’s own
experience of travel. There are seven types of memorable tourism ex-
periences: hedonism, novelty, local culture, novelty, meaningfulness,
involvement and knowledge (Kim et al., 2012). Ye et al. (2021) found
that travel is made memorable by ordinary experiences (perceived
quality and satisfaction) and extraordinary experiences (perceived
novelty and enjoyment). Chen et al. (2023) examined memorable ex-
periences of rural-based tourism and identified six types of memorable
experiences: hedonism, novelty, local culture, freshness, meaningful-
ness, participation, and knowledge.

Often, destinations provide a level of challenge or excitement for
those who face new conditions not experienced before (Bigne et al.,
2020; Novais et al., 2018; Tung & Ritchie, 2011). Memorable tourism
experiences are tourists’ long-lasting memories of attractions, moments,
conditions, and interactions related to products and services of desti-
nations (Ballantyne et al., 2011). According to Chen and Rahman
(2018), influential factors forming memorable tourism experiences
include a good sense of hospitality, local and tourist interactions, ser-
vices and attractions, and access to local foods. Hosany et al. (2022)
highlight that negative experiences are also memorable but are less
tolerated in the potential to return.

Regardless of the experience, recognizing memorable experiences is
significant, as tourists use their past experiences and memories when
deciding where to visit on their next trip (Putri et al., 2021). Previous
memories are valuable sources of information. People reminisce about
past travel experiences, feelings, and stories influencing
decision-making (Chandralal & Valenzuela, 2013; Loureiro et al., 2022).
Individual characteristics and perceptions significantly impact the ap-
peal of travel (Seraphin & Yallop, 2020; Sthapit & Coudounaris, 2018).
A challenge for planners is that memorable tourism experiences can vary
for individuals, groups, and each destination as attributes and activities
differ.

To help fill a gap in the literature, much of these conceptualizations
are based on the experiences of adults (Chen et al., 2023; Chen & Rah-
man, 2018; Kim et al., 2012). From the published literature, a focus on
children’s memorable experiences has not received enough attention,
limiting decisions that policy makers can make. It is therefore important
to consider children’s experiences, as they are the future generation of
visitors to destinations, and their memories can shape decisions when
they have families in the future. Childhood travel can have a lasting
influence on their lives and thus shape their travel motivations. This can
lend to important planning and policy implications as travel has been
tied to children’s cognitive development and socialisation when exposed
to different settings and environments (see Guo & Liu, 2022).
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2.2. Children’s tourism experiences

In the past, leisure researchers have mostly examined children’s
experiences in the context of exhibitions, galleries, museums, and zoos
(Falk, 1991; Therkelsen & Lottrup, 2015), but currently, tourism busi-
nesses such as theme parks and theme resorts, realizing the high value of
children’s needs and desires over family travels, pay more attention to
children tourism and its market (Carr, 2011; Schanzel et al., 2012).
Cullingford (1995), focusing on children’s views on travel and their
experiences of different destinations, categorized attractive and unat-
tractive things in travel based on children’s experiences.

Poria and Timothy (2014) posit children’s tourism is a subcategory
of creative tourism because travel is something unique for children.
Delving into the environment during their travels to tourism destina-
tions and experiencing new situations, children try to discover the world
around them (Zhong & Peng, 2021). Children always tend to be physi-
cally active during their travels, touch diverse tourism elements and
objects, and experience new spaces. Therefore, experiencing such con-
ditions leads to children’s memorable tourism (Cornelisse, 2018;
Rasoolimanesh et al., 2021; Sharma & Nayak, 2019). Children’s new
destinations and experiences are enjoyable, exciting, surprising, and
exploratory.

The environment and the opportunity to explore new surroundings
always pose many new questions for children. Before leaving home,
children usually ask such questions: Where are we going? Who will
accompany us? Where will we stay? What will we eat? What should I
bring? What should I do there to have fun? Although children’s ques-
tions and using such concepts seem simple, all of the questions are very
important in tourism (Hazel, 2005). By reviewing such questions in their
minds, children are somehow planning a trip and can even influence the
quality and decisions of family travels. According to Radic (2019),
children play a key role in choosing a destination, and the ability to have
some independence affects these decisions.

Children usually remember those holidays that they enjoy. They like
to be active and learn from the games they play. Ryan (1992) believes
that entertainment is an essential part of self-development. Moreover,
learning processes are among the most significant factors in creating
pleasant and memorable experiences, especially when children enjoy
remembering the past (Ryan, 1992). To them, such activities as going to
the seaside and seeing animals in zoos and protected areas are impor-
tant. Wu et al. (2019) also found that Chinese children have extensive
family travel experiences and a clear picture of tourism experiences (in
relation to seeing animals, tasting local food, and experiencing natural
environments). Moreover, vacations allow children to experience
freedom, make new friends, and spend time with their families (Ryan,
1992; Tecau et al., 2019). However, all children’s tourism experiences
are different because some experiences are quickly forgotten, and some
are unforgettable. Children’s memorable experiences are a very good
basis for future planning for -child-friendly destinations and
child-centered services.

2.3. Children’s memorable experiences

Tourism destinations make children delve into their surroundings,
enjoy new experiences, and make everlasting memories (Bigne et al.,
2020; Kim et al., 2012; Pedro et al., 2020; Tsai, 2016). Therefore, paying
attention to children plays a significant role in recognizing their
memorable experiences (Canosa & Graham, 2016; Chen & Rahman,
2018; Wu et al., 2019). Pomfret and Varley (2019) found that adven-
turous activities improve children’s personalities because they teach
children more about themselves and their abilities in environments such
as villages. Moreover, Rhoden et al. (2016), examining British children’s
views of summer travel, found that for children, like others, holidays
provide an escape from everyday routines. If dealing with children’s
memorable experiences of traveling have a definitive form (Israfilova &
Khoo-Lattimore, 2019), the strategies for the development of children’s
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tourism will be adult tourism development, family tourism develop-
ment, travel repetition, destination branding, and imposing a positive
image of destinations. Therefore, exploring and understanding chil-
dren’s memorable travel and tourism experiences would be a helpful
way to manage and plan different destinations and the future of tourism
and families.

Remembering and retelling the activities show that the travels are
memorable. The memorability of children’s tourism experiences de-
pends on many factors. Among the most significant factors is the envi-
ronment of tourism destinations and their elements, phenomena, and
attractions (Tecau et al., 2019). Moreover, recreational infrastructure,
entertainment facilities and natural scenery are factors that affect chil-
dren’s memorable memories (Rhoden et al., 2016). Seraphin and Yallop
(2020) showed paying attention to children’s creative activities through
play and entertainment is significant in creating memorable tourism
memories. Rosa et al. (2018) found that pleasant experiences in direct
contact  with  nature  during childhood impact their
pro-environmentalism in adulthood. This shows the impact of the
memorable experiences of traveling to nature for children.

Memorable experiences for children during travel can include any
experience that lends joy, excitement, or happiness, as engaged through
physical activity, learning, participation, or simply quality time with
family. All experiences should be enjoyable for children, but sometimes
negative experiences of travels become memorable and bring about a
negative feeling in children towards destinations. In this regard, pros-
pect theory highlights that negative events have more weight in a per-
son’s experience compared with positive ones (Baumeister et al., 2001;
Pavesi et al., 2016). This feature of cognitive behavior in social psy-
chology is known as negativity bias. According to negativity bias, a
negative event is subjectively more potent and salient than a positive
one (Rozin & Royzman, 2001). Therefore, it can be said that negative
experiences remain more than pleasant experiences in children’s minds
and impact making a memorable image in children about a tourism
destination.

2.4. Children and memorable rural tourism experiences (MRTE)

Although rural tourism can play an important role in creating good
memories, positive attitudes, and environmental learning in children
(Hubbard, 2014; Nickerson & Jurowski, 2001), a review of the relevant
literature to date suggests that children’s memorable experiences at the
destination Rurality has been less researched, and those that do exist
have mostly been examined from the perspective of adults (Clark, 2001;
Li et al.,, 2020). For example, Bunmajarinon (2022) categorized the
characteristics of memorable rural tourism experiences into eight
groups: novelty, local culture, freshness, knowledge, involvement, bad
emotions, hedonism, and meaningfulness. This study was conducted
from the perspective of adults. Also, Small (2008) examined childhood
memories of holidays from the perspective of Australian women and
girls. Their research found that shared, fun and physical activities are
among the most common and positive memories of childhood tourism
trips across generations. The memorable experiences emphasized in this
study are outside rural environments and are from the perspective of
adults in relation to their childhood.

Tourism in rural areas makes the ground for children to see rural
environments supported and companied by their families (Schanzel &
Smith, 2014). This issue is a significant factor in making the rural
tourism experience memorable (Koscak et al., 2023; Poria et al., 2005;
Tecau et al., 2019). Therefore, based on the findings of Fu et al. (2014),
rural tourism leads to many memorable experiences for children: group
and family bonds, communication with peers, escape and relaxation,
children’s learning, and novelty seeking. Moreover, children’s experi-
ences, especially in rural areas, usually lead to discovering new natural
and cultural environments. Children in rural environments feel free to
play and see the realities of life. All rural elements, phenomena, and
attractions surprise children since they face new issues, cultures, and
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ways of life that are insightful and informative. Sojasi Qeidari et al.
(2021) found that children’s tourism experiences support informal
learning through communication, experience, and objective observa-
tions. These result in an increase in children’s awareness and knowl-
edge, creating a memorable atmosphere. This is especially important in
rural areas when making new, tangible, deep observational experiences
for children. Knowing such experiences among children who visit rural
areas is important to understand the enjoyable aspects, create memories,
identify the values and customs of local culture, know children’s loyalty
to rural destinations in the future, and help parents destination man-
agers and planners in paying attention to the needs of children tourism.

Rural destinations are attractive for children since they provide an
open and different space for them to have fun, have contact with nature
and local culture, interact with new people, and be away from the
stressful urban life (Kastenholz et al., 2012; Ribeiro & Marques, 2002).
For instance, the experience of walking in the nature of villages,
watching and getting to know animals, and playing with water and soil
can make memories of traveling to villages memorable for children
(Mossberg, 2007; Pan & Ryan, 2009; Richards & Wilson, 2005). Such
spaces are enjoyable, exciting, and fun for children and make their
experience of rural areas memorable. When children go to natural en-
vironments with unspoiled rural culture, they gain memorable and
unique experiences specific to the areas. Issues, elements, phenomena,
events and activities that are different from the normal life of children
such as getting to know many animals hearing the sounds of animals,
eating diverse local foods, getting to know different jobs of local people,
local languages, rural life style, observing and touching flowers and trees
are effective in creating memorable experiences for children. Rural en-
vironments and the things within them effectively create memorable
experiences for children because they are different from what they see or
do in the living environment of cities (Sojasi Qeidari et al., 2021). Ex-
periences gained in rural areas are nature-based, local, and traditional,
making them memorable for children.

Due to the limited research on children’s memorable experiences in
rural destinations, this study offers a unique opportunity to investigate
and categorize memorable travel experiences that children have in new
settings.

3. Research method

This study aligns with a Husserlian phenomenological qualitative
approach to research design. To do this, the research involves exploring
deep accounts of life and experiences. Qualitative researchers seek to
describe and understand directly individuals’ experiences of a problem
(Andriotis, 2009; Merleau-Ponty & Bannan, 1956). Phenomenological
approaches are highly applicable in fields like tourism, where the focus
is understanding perspectives of human experience (Casmir, 1983;
Pernecky & Jamal, 2010; Ritchie & Hudson, 2009). Recently, tourism
studies have changed from mass generalized accounts and reporting to
seeking more individualistic and meaningful patterns. Researchers’
priorities are increasing flexibility to gain meaningful experiences (Poria
et al.,, 2005). Colaizzi’s descriptive phenomenological approach was
used in this study for field research and to interpret collected data to
better understand children’s memorable tourism experiences.

Among the key factors that usually make researchers refrain from
studying children is the lack of unfamiliarity with the theories and
methods needed to observe children’s behavior (Canosa et al., 2019).
This research gap is not due to the insignificance of children’s tourism
experiences (Wu et al., 2019). Still, it is mainly due to the challenges of
collecting data and the unknown methods that can be used to research
children (Canosa & Graham, 2023; Yewei & Xiaohong, 2020). Moreover,
conducting research on children in many countries is difficult due to
ethical, legal, and academic considerations (Huang et al., 2020). Con-
ducting such a study necessitates getting ethical approval and permis-
sion from the children’s parents. Research on children also presents
methodological challenges, so researchers need to decide on appropriate
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methods regarding how to communicate with children regarding the
intended subject matter (Gustafsson et al., 2020). For instance,
scale-based questionnaires may not be suitable for obtaining data from
children. Researching children requires special expertise (Poria &
Timothy, 2014) because interviewing children and obtaining their
opinion should be done by researchers familiar with the techniques
specific for interviewing children such as drawing, puppetry, storytell-
ing, and visual questions (Zhong et al., 2017). One of the most suitable
tools for collecting data for children is drawing (Canosa & Graham,
2016), which was used in this study.

3.1. Sampling

When doing phenomenological research, researchers need to focus
on in-depth interviews with a specific population with experience with
the problems and/or questions being considered (Van Winkle & Lagay,
2012). This is important because this data cannot be collected by anyone
else or generalized from elsewhere. For this research, children with the
experience of traveling to rural areas with their families in 2022 were
selected as samples.

Five tourism destination villages in rural areas beyond the Tehran
metropolis were identified as destinations to study: Taleqan in Alborz
Province and Lavasan, Barg Jahan, Darbandsar, and Koshar-e Olia in
Tehran Province. Each rural destination was visited (at least two times)
at different times during the summer of 2022. These are considered
popular summer resorts and provide unique opportunities for family
tourism, especially for children.

“Children” include people from toddlers to teenagers (Koscak et al.,
2023). In this research, those aged 6-12 years were selected as partici-
pants because, contrary to toddlers, the group members are aware of and
understand social interactions and environmental complexities (Dallari
& Mariotti, 2016). This is also an age where kids act more independently
and have learnt ways of communicating with others. Moreover, they are
different from older children because they are curious about the envi-
ronment, try to distance themselves from their parents, and think freely
about the phenomena surrounding them (Israfilova & Khoo-Lattimore,
2019).

Eighty-four families traveling with their children were approached
and informed about the topic being studied and the research objectives.
Parents were asked to let the researchers study their children as samples.
Seventy-three families agreed to participate and others did not due to
time constraints. Then, the researchers asked for the families’ contact
numbers so they could continue the research process after three months,
on a day off, in their desired place.

Considering the objectives of the study, children who had the
following criteria were interviewed: 1) children between 6 and 12 years
old; 2) interested in participating in the study and telling the researchers
about their experiences; 3) having the experience of traveling with their
family to a village; 4) traveling in 2022 (once at least); 5) the length of
their last travel had been at least one or two days in the village (each
participant had experienced overnight stay). Those who agreed and met
these criteria were asked to arrange a time and place for the interview.

Once the interview process began, 13 children wished not to be
interviewed due to a lack of interest. Their wishes were granted and the
family withdrew from the study. In total, 60 children, accompanied by
their parents, participated in this study in semi-structured interviews.
Eighteen children were later excluded from the study because they re-
ported no memorable experiences. After interviewing 37 children, it was
felt that no new data was reported by retelling the memories of visiting
rural areas.

3.2. Data collection procedure
Ebbinghaus’s forgetting curve suggests that after 21 days, only about

21% of learning remains in the mind (Murre & Dros, 2015; Nelson,
1985). Accordingly, the period for examining children’s memorable
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experiences from traveling to rural areas was considered to be three
months to extract their most memorable experiences since a memorable
experience should have the ability to last long term, even years after the
experience. A time interval of at least three months was considered for
the children to be away from the travel destinations. This time interval
seems to help remove superficial experiences and highlight important
and memorable travel and destination experiences in children’s minds.
On the other hand, this time interval gave the children the opportunity
for the researchers to find out whether the studied children had a
memorable tourism experience from their trip to the villages or not.

Considering the sensitivities associated with conducting research
with children, conversation and drawings were applied as children’s
perceptive language instead of a set of closed questions. This method
helps interviewees and interviewers see each other more equally (Wu &
Wall, 2016). In addition, drawings help children to express their
thoughts creatively. It also helps the interviewers to not just be involved
in the question-and-answer loop.

The families conducted the interviews based on the schedule and the
location previously specified. During the study, one of the parents could
optionally be present to reduce possible stress and increase the child’s
sense of trust and comfort. However, they were asked not to intervene or
comment on the data collection process. Before starting each interview,
the purpose of the study was explained to all children and their parents.
Then, the researcher asked the children to tell the story of their travel to
the village. So, when the story of the children’s travel to the village was
over, the interviewers asked more questions to elicit more possible de-
tails about the children’s memorable experience and to encourage the
children to draw a picture of it. Each interview started with easy and
straightforward questions to make the atmosphere better for the chil-
dren, allowing them to freely express their opinions in a correctly
recalled manner. Children were asked: which part of the travel was
memorable for you? What do you remember from your travel to the
village? What would you describe more if you wanted to explain your
trip to the village to your friends and acquaintances? What were the
interesting things for you about the family’s trip to the village, and
would you like to experience and repeat them? Next, the children were
asked to describe one of their memorable experiences from their travels
to the village and explain it. This way, each child’s memorable experi-
ences of visiting a rural area were collected through interviews and
drawings. The researchers stopped the interviews when gathering the
data reached saturation (Fusch & Ness, 2015; Saunders et al., 2018).
Before the interview process, the parents were informed of the in-
formation’s confidentiality and then asked to allow the interviewer to
record and take notes. Because children don not always give clear an-
swers to "why" questions and don not know the reasons behind them, the
questions were tailored so that each child shared everything they liked
and remembered.

Every session with each child (including the interview and drawing)
took an average of 39 min. When everyone agreed, all the interviews
were audio-recorded for further analysis.

The interviewer gave all children some A4 paper, a box of colored
pencils, a pencil sharpener, and an eraser to help them draw one of the
memorable experiences of their travel to the village. The families were
assured that no evaluation and scoring would be done and drawings
would be used for research. Moreover, the children were told to with-
draw if they felt tired and disinterested. In the end, to thank their
cooperation, a handicraft made by the villagers and a photo of the
village were given to all the children and their families.

3.3. Data analysis method

For data analysis, two methods were used simultaneously. The
children’s interviews were analyzed using Colaizzi’s phenomenological
method (Edward & Welch, 2011; Morrow et al., 2015) based on the
structure recommended by Lamnek (1995). The analysis of children’s
drawings was also done using Visual Content Analysis (VCA).
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The analysis of the interviews was done in the following order. First,
an interpretive evaluation was done using Colaizzi’s descriptive
phenomenological method to see how children experience something.
Collecting the data, the interviewer listened several times to the recor-
ded interviews with the children and took notes of their observations
and interpretations. Then, the phrases or sentences related to the desired
discussion were extracted. The meanings of all important sentences were
clarified, and the main phrases and themes regarding the memorable
experiences were made. Similar statements were juxtaposed, and the
main themes of children’s memorable experiences of traveling to rural
areas were identified. In the next stage, researchers categorized and
identified patterns based on the intended indicators. Then, the key ele-
ments of children’s drawings about their memories of visiting the vil-
lages were descriptively evaluated. In this stage, such key elements as
people, environment (e.g. trees, birds, grass, sun), objects (e.g. toys,
vehicles), and social activities and relations (Bigne et al., 2020; Seraphin
& Yallop, 2020; Wang et al., 2018) were identified. Finally, in line with
the study’s main aim, the drawings’ theme was juxtaposed with the
concepts extracted through a phenomenological method to be analyzed
in combination.

The inter-subject agreement was used for the interviews to ensure
reliability. Therefore, two research colleagues coded the interviews
separately. 126 codes were extracted from the interviews, and 45 codes
were common. The reliability was 71%, higher than 60% (Kvale, 1996).

There are several methods for drawing analysis, including Visual
Content Analysis (Ertas et al., 2021; Kuhzady & Ghasemi, 2019; Scarles,
2010) and semiotic approach (Turkcan, 2013). Considering the research
purposes and the data type, the VCA method was used to analyze chil-
dren’s drawings. Due to the simultaneity of using the phenomenological
approach and VCA to analyze the interviews and drawings, the stages of
analyzing the drawings proceeded simultaneously with phenomenology.
Therefore, in order to extract the concepts in each drawing, it was
decided that three stages of open, axial, and selective coding be used
(Williams & Moser, 2019). In the first step, all the elements of each
painting were manually extracted in the form of open codes. In the next
step, related key words and elements were placed together, and similar
elements were placed together in the same class as axial codes. In the
final stage, the main themes extracted from the analysis of the visual
content of the drawings were selected and classified based on the themes
extracted from the phenomenological method.

4. Findings

Regarding participants’ gender, 21 respondents were girls and 16
were boys. Regarding the age group, 22 participants were 10-12, the
largest group. Thirty-two participants were on weekend travels and all
of them were with their parents. That is because the family is viewed as a
safe entity, so children can feel confident and have fun in nature with its
members without much concern about possible dangers. Thirty-three
children spent more than one day (24 h) with their parents in rural
areas (Table 1).

The analysis of the data collected through interviews and extracting
the key points of children’s stories led to 45 key axes about children’s
memorable tourism experiences. Considering the common aspects of the
axes, six main themes were identified.

4.1. Physical activity and entertainment

Entertainment is a very complex issue that can be accompanied by
physical activities in the environment (Pearce, 2008). Based on Pine and
Gilmore’s classification, this index is one of the four domains of expe-
rience (Tung & Ritchie, 2011). For children, entertainment and physical
activities mean enjoying and having fun at the moment. This activity in
adult tourism is usually done to fill free time, forget the bad and negative
life events, and relieve boredom (Grajek et al., 2022; Luo & Fan, 2023).
Children love to play and to have fun and physical activities. They are
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Table 1
Socio-demographic profile of participants (N = 37).
Gender Category Number Percentage
Boy 16 43.24
Girl 21 56.76
Age 6to8 6 16.22
81to 10 9 24.32
10 to 12 22 59.46
Time of travel Ordinary days (week days) 5 13.51
Holidays (weekends) 32 86.49
Duration of stay Less than one day 4 10.81
Between one day to one week 32 86.49
More than one week 1 2.70
Villages Taleqan 9 24.32
Lavasan 11 29.73
Barg Jahan 8 21.62
Darbandsar 5 13.51
Koshar-e Olia 4 10.81

usually immersed in natural elements and objects. Therefore, the envi-
ronment where they can play becomes enjoyable and memorable for
them, especially if this environment is the village and its elements
(Rhoden et al., 2016; Ryan, 1992).

The references that the participating children had on the index of fun
and physical activities included themes such as sports and fun (such as
hiking, climbing, swimming, and boating), adventurous behaviors (such
as visiting new places, going to heights, and setting fire with parents),
encountering surprising events, and increasing physical activities. Most
children liked physical activities and fun experiences and emphasized
that such experiences made their travels to rural areas memorable. For
example, a nine-year-old boy says about the memorable story of his
travel to the village:

“I had exciting walks with my family in the countryside. I enjoyed ac-
tivities such as mountain climbing and playing and I would like to have
this interesting and fun experience again” (Fig. 1).

A seven-year-old boy, expressing his memorable experience of
traveling to the village, emphasized that:

“I played volleyball with my younger brother among the greens and trees.
We had much fun, but that was very short” (Fig. 2).

A twelve-year-old girl who explored out of curiosity the nature of the
village with her brother emphasized that:

“We were looking to discover new creatures on our travel. We looked
carefully at every creature to see how it lived, gathered food, and where it
went. Seeing insects was very interesting and fun for us" (Fig. 3).

An eleven-year-old boy, in defining and drawing his memorable
memory of visiting a village, said:

I
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Fig. 1. An exciting walk in the nature of the village (nine-year-old boy).
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Fig. 2. Games and entertainment in the village environment (a seven -year-
old boy).

Fig. 3. Adventure in the nature of the village (twelve-year-old girl).

Fig. 4. The experience of swimming and playing in the water (an eleven-year-
old boy).

“On a travel to the village, I swam and played in a river with my father.
This activity was very exciting and memorable for me" (Fig. 4).

Having fun while traveling makes children happy and makes their
experiences enjoyable and memorable (Malone et al., 2014; Sthapit &
Coudounaris, 2018). The analysis of the interviews and children’s
drawings about visiting rural areas showed that games and other en-
tertainments had been enjoyable, exciting, and memorable for the
children. A ten-year-old boy said:
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“I got on a boat for the first time and even though I was afraid of the
water, I paddled; it was a lot of fun. I want to get on the boat again”
(Fig. 5).

A nine-year-old girl said:

"During the trip to the village, I enjoyed playing with the animals and
feeding them. It was a great experience" (Fig. 6).

Another eight-year-old boy said:

"Riding the donkey was very exciting. Also, I had never seen a horse so
close. I would like to ride a horse when I grow up” (Fig. 7).

A nine-year-old boy said about the experience of fishing with his
father in the river:

“My good memory of the trip to the village was fishing with my father”
(Fig. 8).

4.2. Natural surroundings and knowledge

The novelty of nature and being in a new setting creates memorable
experiences for children because then can explore and learn from the
environment. Each trip offers a different experience from the last (Farber
& Hall, 2007; Zhang et al., 2018). Novelty and accumulation of
knowledge are important travel motivations (Wu et al., 2019), and
Sthapit and Coudounaris (2018) add that each new experience is a
prerequisite for long-term memory retention.

Researchers have investigated how adults stimulate curiosity
through travel. People travel in search of new phenomena and elements
pertinent to one’s desire for a new experience (Witt & Bishop, 2009).
Children they have less accounts of what they find desirable in new
settings. So, a new setting or different environment for children features
learning from unfamiliar experiences in the surrounding nature, open-
ing new possibilities for finding new memories. Therefore, the novelty of
tourism knowledge gained from children is the simultaneous connec-
tions made through discovery and learning. To conceptualize this
perspective, Lee and Crompton (1992) define novelty as the difference
in the degree and state of being. The influence of travel becomes a
child’s memory after visiting a tourism destination. For children,
newness and unfamiliarity can spark curiosity and lead to new knowl-
edge retainment about a different environment (Cheng & Lu, 2013; Kim
et al., 2012).

The openness of rural spaces can also spark creativity, and rural
settings can be child-friendly spaces as they open opportunities for
informal learning. Rural destinations provide suitable places for chil-
dren to learn, be entertained, develop intellect, and engage in new forms
of social development. The participants regularly mentioned the

Fig. 5. Boating on the river (a ten-year-old boy).
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Fig. 6. Feeding animals (a nine-year-old girl).

Fig. 8. Fishing in the river (a nine-year-old boy).

novelty, and findings are categorized into three areas: a) Seeing all kinds
of animals, birds, flowers and local plants; b) Tasting and eating local
foods and new fruits; ¢) Gaining new and diverse views.
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For example, an eight-year-old boy said:

“I traveled to villages with my family. I ate local food there, which was
new and I had never experienced before. It was so delicious that I would
like to experience it again” (Fig. 9).

Moreover, a ten-year-old girl said:

“It was very new and memorable for me to see insects and animals like
butterflies, dogs, cows, sheep and different birds that I usually don’t see in
my daily city life” (Fig. 10).

Learning and acquiring new knowledge is one of the memorable
experiences children mention. Free learning on environmental phe-
nomena and the life of villagers is very valuable, especially for children
who live in cities (Sojasi Qeidari et al., 2021) and creates memorable
experiences in children.

In this regard, a nine-year-old girl said:

"I saw all kinds of flowers and local plants so close and I got a good
knowledge about them. This knowledge became memorable for me. They
were different from houseplants” (Fig. 11).

Moreover, an eight-year-old girl stated:

“In nature and while walking in the beautiful nature of the village, for the
first time I heard the sounds of animals such as eagles, foxes and jackals,
which were unknown until then and were very enjoyable for me"
(Fig. 12).

4.3. Local community and rural culture

The local community and culture can also impact children’s famil-
iarity with engagement and interaction in rural settings. Rural locales
provide situations to build familiarity and develop cognitive charac-
teristics (Ying & Zhou, 2007). In recent years, families have sought rural
environments with ample outdoor educational opportunities, and these
are found in recreation parks or camps. These open children to experi-
ences with new local communities, indigenous cultures, or ways of life in
different settings (Kusufa et al., 2022; Tsai, 2016). Similarly to the ar-
guments pointed to above, the majority of research findings are
adult-oriented and have pointed to issues surrounding the commodifi-
cation of cultural values, ethnic identities, local life style, and respect for
the values and norms of local areas (Kim et al., 2015; Royo-Vela, 2009).
Children participating in this research mentioned becoming familiar
with local dialects, villagers’ lifestyles, local festivals, local clothing,
work and jobs, agricultural tools, and handicrafts.

As a ten-year-old boy mentions about rural jobs and culture:

Fig. 9. Eating new and local food in the village (eight-year-old boy).
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Fig. 10. Recalling the images of the elements and phenomena of rural areas (a
ten-year-old girl).

Fig. 11. Getting to know new plants in rural destinations (a nine-year-old girl).
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Fig. 12. Getting to know new animals and hearing their sounds in the rural
environment (an eight-year-old girl).

“Traveling to the village was very memorable for me because I saw the
ranchers and their lifestyle in the village up close and learned about their
culture” (Fig. 13).

Another eleven-year-old girl pointed out the variety of activities in
rural areas. In this participant’s drawings, issues such as handicraft
production, farming, sheep breeding, and housework are visible:



H. Sojasi Qeidari et al.

Fig. 13. Familiarity with life style and livelihood of ranchers in villages (a ten-
year-old boy).

“There are different jobs in the village and everyone does something.
Travelling to the village taught me new jobs that produce food and
equipment for us in the cities. People in rural areas mainly deal with soil,
water, plants and animals. It was very memorable for me to see these jobs
up close” (Fig. 14).

An eight-year-old girl said:

“I closely witnessed the weaving of carpets by village women. Village
women produced yarn from available materials and used it to weave
carpets. I had never seen carpet weaving up close and it was a good
memory for me from visiting the villages” (Fig. 15).

A twelve-year-old girl, expressing a memorable experience of visiting
a village, said:

“Attending a village wedding was very exciting and memorable for me,
because the wedding celebration, the type of clothing, and other cere-
monies is very different from and more diverse than those in the cities”
(Fig. 16).

Fig. 14. Familiarity with jobs such as agriculture and animal husbandry (an
eleven-year-old girl).
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Fig. 15. Carpet weaving activity by rural women (eight-year-old girl).

Fig. 16. Participation in the wedding party with the family (twelve-year-
old girl).

4.4. Family togetherness and social connections

Travel companions and interactions with them add quality to
tourism experiences (Wu et al., 2019). When traveling, tourists interact
with their families and others and thus are influenced by their behavior
(Liu et al., 2017; Schanzel et al., 2005; Wu & Wall, 2016; Yewei &
Xiaohong, 2020). For children, being with family and traveling with
relatives and friends is very enjoyable as this is who they are closest with
(Wu et al., 2019). This study shows that children embrace being together
and doing things with the family. Many children mentioned that their
parents are very busy at home. When traveling, they have their parents’
attention the entire time and can play with them during their travels. For
children, this also makes their travel experiences memorable. For
example, a seven-year-old girl said:

“I traveled to a village with my parents. They played with me during the
travel. The thing I enjoyed most was hide and seek playing with my
parents. Although serious at home, they were very friendly and kind to me
here” (Fig. 17).

Traveling to rural areas allows children to play in an open space with
their siblings and have a memorable experience. For example, a nine-
year-old boy said:

“On a beautiful afternoon, I spent my free time with my family. We
played games like kite flying with my siblings. I like travelling with my
family” (Fig. 18).



H. Sojasi Qeidari et al.

Fig. 17. Children playing with their parents during the travel (a seven-year-
old girl).

Fig. 18. Children playing with their siblings during the travel (a nine-year-
old boy).

In addition to being with family, children can have fun and play with
their peers (Gram, 2005; Schanzel & Smith, 2014). In families with only
one child, tourism allows these children to play and make friends with
peers. Close friends make experiences more memorable, especially when
participating in various activities and games (Wu et al., 2019). During
travels, children can expand their relationships and interact with
different people. Getting the chance to know new people (such as other
children, farmers, herders, tourism staff, and accommodation owners) is
something children also embrace. Many children participating in this
study stated they had made new friends and found new playmates while
traveling to rural destinations. They also interacted with local residents,
who they mentioned were hospitable and kind, and had treated them
cordially. A seven-year-old girl said:

“During my travels, I made many friends in the village. My most enjoy-
able time was playing with my friends, and I would like to see them again”
(Fig. 19).

4.5. Involvement and responsibility

Involvement within a recreational setting can be defined as “the state
of identification existing (communication) between an individual and a
recreational activity, at one point in time, characterized by some level of
enjoyment and self-expression being achieved through the activity”
(Prebensen et al., 2013, p. 255). During travels, children voluntarily
help their families by gathering stuff, protecting them, and even moving
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Fig. 19. Making friends in the village (a seven-year-old girl).

small things, which somehow involves taking responsibility and
involvement (Sthapit & Coudounaris, 2018). Cooperating with children
in doing different things, whether planning for the travel or during the
travel and giving them slight responsibilities make travel experiences
memorable for them (Sojasi Qeidari et al., 2021) because one of the
issues that lead to a memorable experience of responsibility and
involvement is doing enjoyable activities in recreational environments
(Zhang et al., 2018). Entrusting minor activities to children is enjoyable
because they feel they are old enough and influential in family affairs
and travels. Among the things that children said about memorable ex-
periences of the travels were: helping parents during traveling with such
activities as gathering, moving, and protecting the stuff, making food,
and commenting on travel plans like seeing the attractions and choosing
places to stay (Khoo-Lattimore et al., 2015). Therefore, the tasks
entrusted to children during travels, through involvement and re-
sponsibility, cause pleasure and self-expression, leading to a memorable
travel experience for children.
For example, an eight-year-old boy said:

"T helped my family prepare and collect things during our travel. I always
tried to collect the things earlier than others. That is why my mother al-
ways tells others about my work during our travel” (Fig. 20).

Moreover, an eleven-year-old girl said:

“When my family wanted to cook, I helped them too. Cooking delicious
food in nature with fire was very attractive to me and I would like to
experience it again” (Fig. 21).

Fig. 20. Helping the family with gathering and preparing traveling stuff (an
eight-year-old boy).

10
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Fig. 21. Participation in cooking and food preparation (an eleven -year-
old girl).

In addition, an eleven-year-old girl said:

"When we traveled to the village, my family and I went to an orchard in
the village to buy fruit. The villagers were busy collecting fruits, and my
family and I helped the villagers pick and collect apples. Collecting the
fruits was a very interesting experience for me and we took a lot of pic-
tures" (Fig. 22).

4.6. Negative experience

Memorable experiences are not necessarily pleasant and positive.
Sometimes, a bitter accident may make a journey or a destination
memorable (Hosany et al., 2022). Some researchers have even noted
that the influence of tourists’ negative experiences is much greater than
that of positive experiences on future behavior (Kim & Chen, 2010; Kim
et al., 2021; Rozin & Royzman, 2001). Therefore, negative experiences
in tourism are inseparable parts of tourists’ memorable experiences
(Pavesi et al., 2016). In childhood, due to vulnerability and lack of
enough experiences, the smallest difficulty in travel can create a nega-
tive experience. The analysis of the interviews showed that a few chil-
dren had memorable negative experiences from visiting rural areas.
Some negative experiences mentioned by children are getting sick, being
hurt and injured, getting lost, losing toys, accidents, fighting, being
bitten by insects such as bees and ants, and being scared by animals such
as dogs and snakes. For example, a ten-year-old boy said:

“The dogs of the villages are wild. They attacked us and I was very scared.
I don’t want to visit any village anymore” (Fig. 23).

Moreover, a twelve-year-old girl said about her negative experience
from visiting the village:

Fig. 22. Helping the villagers to collect fruit (an eleven-year-old girl).
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Fig. 23. Afraid of the village dog (a ten-year-old boy).

“The environment of the village was full of animals and insects. I saw a
scorpion near our resting place in the village that was about to sting me
and I was very scared” (Fig. 24).

A twelve-year-old boy talked about his experience of visiting the
village:

“Our car broke down in an accident while traveling to the village and I
cried a lot. My parents were also very upset, and most of our trip involved
repairing the car. It was not a good travel at all and it was not enjoyable”
(Fig. 25).

Telling a story, a six-year-old boy emphasized:

“I got sick because of the cold weather in the village and lack of a heater.
Due to the lack of doctors and medicines in the village, I was very bothered
and it was very bad” (Fig. 26).

5. Discussion

Complementing other studies on children’s tourism and memorable
tourism experiences, this study emphasized the significance of chil-
dren’s memorable tourism experiences in rural destinations. The anal-
ysis of the drawings showed that many factors, including environmental
elements (trees, plants, animals, water, stones, and soil), phenomena

Fig. 24. Seeing a scorpion during traveling to the village (a twelve-year-
old girl).
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Fig. 25. A car accident while traveling (a twelve-year-old boy).

Fig. 26. Getting sick while traveling (a six-year-old boy).

(seeing animals), landscapes (mountains, plains, forest), and experien-
tial elements (playing and eating different foods) play an important role
in forming travel memories. Some related studies have emphasized such
issues (e.g. Carr, 2011; Chiang et al., 2022; Hazel, 2005; Nickerson &
Jurowski, 2001; Poria & Timothy, 2014; Sojasi Qeidari et al., 2021).

Data analysis in this study led to identifying 45 axes pertinent to
memorable experiences. Findings are classified into six themes: physical
activities and entertainment, natural surroundings and knowledge, local
community and rural culture, family togetherness and social connec-
tions, involvement and responsibility, and negative experiences. These
six emerged categorizations from this study are further detailed in
Fig. 27. As children mature, their memories help shape impressions of
place and travel and can offer a sense of well-being and positive
reflection (Adler & Pansky, 2020).

Most of the children recalled their travel experiences and stories,
which mentioned that in rural destinations, it is possible to do physical
activities and have fun in open spaces. Such conditions create a sense of
freedom of action and behavior, which is attractive and exciting for
children who live most of their time in closed spaces of urban houses.
Therefore, designing appropriate and safe play spaces for children,
planning to play local groups and cooperative games, and providing
opportunities for families to play games with children in the destination
villages will create memorable images and moments for children. Ac-
cording to the findings, physical activity and entertainment are among
the main motivations children have for visiting villages, which confirms
the findings of Pomfret and Varley (2019), Rhoden et al. (2016), and
Ryan (1992).

On the other hand, traveling to rural areas exposes children to
diverse spaces, landscapes, people, and cultures that are informative and
instructive to them. Explaining tourism memories by children showed
that traveling makes the ground for informal learning and more curi-
osity for children. According to Farber and Hall (2007) and Zhang et al.
(2018), the novelty and specificity of these conditions make experiences
from rural tourism more permanent in children’s minds. According to Fu
etal. (2014), children are mainly looking for new experiences and doing
new things. Many children stated that they had experienced new things
that they had never experienced before, such as seeing many kinds of
animals and birds, local flowers and plants, and eating local foods. So,
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these experiences had remained in their minds. Parents should give
children the opportunities for new experiences by increasing the variety
of places, the number, and travel times. Novel and knowledge-oriented
rural travels make them memorable for children. Therefore, making the
ground for children to respond to their curiosities regarding nature and
its elements, the life and diversity of animals and plants, and the vil-
lagers’ life style is exciting and attractive for children. Traveling to
villages plays the role of a real laboratory for children and allows them
to learn more about the surrounding environment, and affects the
recording of memorable moments of the travels.

Memorable experiences make children more curious and eager to
learn about local cultures, especially the micro-cultures of countries like
Iran. Moreover, the experiences make next-generation tourists more
curious about continuing their travel and learning more about the sur-
rounding environment. The findings showed that children’s visit to rural
areas results in real understanding of rural lifestyle, nature, attractions,
and environmental things they have seen in textbooks or on TV. This
aligns with the findings of Kim et al. (2012) and Sthapit and Coudou-
naris (2018). Children become familiar with rural areas with various
skills and activities through observation and even practical involvement.
These memorable experiences in many cases, increase children’s crea-
tivity, innovation, and self-awareness and will have many positive im-
pacts in adulthood.

Contrary to the findings of Fu et al. (2014) and confirming the
findings of Sthapit and Coudounaris (2018), many children mentioned
being with their families and playing with them in the nature and open
spaces of the villages as one of their memorable experiences. Moreover,
traveling to villages, in addition to memorable individual experiences,
makes the ground for social involvement and social capital accumula-
tion. Making good relationships with locals, making new friends with
other children, and playing with them were among the children’s
memorable experiences. Again, the finding aligns with the findings of
Liu et al. (2017) and Wei et al. (2019). Social interaction and sociability
during travel drastically impact the formation of extroversion mood,
memorable social experiences, social learning, and accumulation of
social capital for Iranian children who visit rural destinations.

Children desire to take on responsibilities, even trivial ones. So,
entrusting them with small responsibilities such as moving belongings
during travels and asking their opinions about the travel plans make
their experiences memorable. Many of the children mentioned this. This
finding aligns with the findings of Seraphin and Yallop (2020) and
Sthapit and Coudounaris (2018). It would be better that families give
roles and responsibilities to children during travel and ask them for their
opinions on related issues since participating in travel greatly impacts
creating memorable memories.

As mentioned before, memorable travel experiences are usually
enjoyable and instructive for children, but some memorable experiences
may be negative too (Hosany et al., 2022; Pavesi et al., 2016). Some
children in the interviews mentioned memorable negative experiences
such as getting lost, getting sick, being injured, and losing things. As Kim
(2014) asserts, these findings can create several negative attitudes and
feelings towards visiting rural areas among children and their parents
and may reduce their motivation to visit rural areas and local commu-
nities. Kensinger and Schacter (2006) say that some of these negative
experiences are unavoidable but can be minimized if parents and
tourism managers pay due attention to creating desirable environments
for children. So, parents, destination planners, and service providers’
understanding of children’s negative experiences of travel may improve
the safety of travel and tourism destinations and make the grounds for
having memorable good experiences.

Comparing children’s behavior with other age groups (adults) in
rural tourism shows that most memorable experiences of adults from
traveling, especially to villages, are accompanied by the experience of
relaxation. This aligns with the findings of Chandralal and Valenzuela
(2013) and Bigne et al. (2020). Moreover, children’s memorable expe-
riences in villages are accompanied by excitement, playing, physical
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Fig. 27. Key themes and axes of children’s memorable experiences of traveling to local communities.

activity, and entertainment, the issues that have been emphasized by
Pomfret and Varley (2019), Rhoden et al. (2016), and Ryan (1992). In
childhood, the simplest phenomena and new activities are novel and
instructive, creating memorable experiences (Li et al., 2020). However,
seeing special phenomena and doing unique activities are valuable in
adulthood. For adults, rural community culture is nostalgic because they
can reflect on family histories (Chen & Rahman, 2018; Pedro et al.,
2020). However, according to the findings of this study, for children,
experiencing new life styles and activities is very memorable, which is in
line with the findings of Fu et al. (2014), Khoo-Lattimore and Yang
(2021), Kim et al. (2012), Sojasi Qeidari et al., 2021, and Wu et al.
(2019). The involvement and participation of children during travels
make their feelings valuable and make their travels memorable by doing
cooperative and responsible activities. This has been emphasized by
Canosa and Graham (2016), Canosa and Graham (2023), Gram (2005),
Khoo-Lattimore and Yang (2021), Liu et al. (2017) and Schanzel and
Smith (2014). In adulthood, travels are memorable when conflicts and
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responsibilities are less and travelers feel more freedom (Cornelisse,
2018; Hosseini et al., 2021; Rasoolimanesh et al., 2021). Moreover, due
to children’s sensitivity, the smallest injuries and problems lead to
resentment and discomfort, making memorable bitter experiences. This
finding of the research has also been emphasized by Hosany et al.
(2022), Kensinger and Schacter (2006), Kim (2014), Kim et al. (2012)
and Pavesi et al. (2016). Adults on the other hand think that some
problems during travels are inseparable from their travel, especially
travels to rural areas; small injuries do not result in discomfort and bad
experience.

Adults’ memorable experience of traveling is usually affected by
prior familiarity, fiscal considerations of travels, travel safety, and fa-
cilities. However, this study showed that children’s memorable experi-
ences, especially in rural areas, are affected by curiosity and discovering,
surprise, freedom, novelty, pleasure, excitement, enjoyment, and
learning. Therefore, in line with the findings of Mitchell et al., 1997, this
study also showed that the most memorable experiences of traveling to
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rural areas in children also have a positive aspect, consistent with the
cognitive bias of rosy retrospection. In the future, this issue can posi-
tively impact children’s loyalty to these destinations and the continua-
tion of their travel motivations. Moreover, the variety of children’s
memorable experiences visiting rural areas shows their interest in Ira-
nian local culture. This study offers a new way of thinking about the
multidimensionality of memorable experiences that children gain from
visiting rural destinations.

According to the findings and based on a holistic perspective, the
framework and process of forming memorable travel experiences among
children can be set in four stages: what, when, where and how (Fig. 28).
This study is useful for parents, policymakers, planners, managers,
marketers, and service providers to understand how children think
about travel, the local environment, and the setting they are brought
into. Moreover, this study shows that such travels may be memorable for
children for various reasons, increase the sense of continuity of travel,
and maybe the foundation for building future destination loyalty.
Therefore, families, destination planners, managers, and marketers
should pay attention to children and the ideas and interests tied to
travel.

6. Conclusion

Using a qualitative research design involving in-depth interviews
and drawings of travel to rural areas, this study examined children’s
memorable experiences of visiting rural areas of Iran. The results unveil
six main categorizations that offer insight for a holistic model to base
future studies on. For practice, destination planners and managers can
use these categorizations to engage younger visitors.

It can be concluded that children gain a lot from traveling to rural
destinations. By having the opportunity to express their feelings and
memories of their travels to rural areas, the children showed emotional,
instructive, explorative, enjoyable, and novel experiences that added a
sense of value. In particular, an important takeaway here is that travel
reinforces social bonds that will remain in their memory. One can say
that children have their own interests, needs, desires, and behaviors
during their travel and gain many specific experiences. So, rural tourism
provides a great opportunity for children to create new memories.
Through travel, children learn to see and understand new environments
and adapt their mental images to these realities. Children traveling to
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rural areas influence their personality, worldviews, thoughts, self-
awareness, loyalty to a destination, and behavioral intentions, and
they can play a role in intentions to revisit later in life. These findings are
important in bridging similarities and differences between childhood
and adulthood that tourism industry planners and managers can use for
effective destination development.

Many factors related to nature and local culture make rural tourism
experiences memorable for children. Children in rural environments
have the opportunity to discover and experience the real environment
and the elements related to the environment and to know and experi-
ence local ways of life and nostalgic cultural elements. Moreover, how
children experience traveling to rural destinations can allow them to
learn more about native customs. This can help strengthen traditions
with younger generations, encourage nationalism, and create a sense of
belonging to their country and cultural roots. The experiences keep
children connected to the destination and their cultural and native
background. These conditions help children distinguish unique differ-
ences between rural and urban destinations and settings. Visiting vil-
lages for children is accompanied by knowledge, awareness, freedom,
novelty, and simplicity. Moreover, memorable experiences gained from
children can help the development of child-friendly destinations, build
loyalty through positive associations with places, and expand family-
oriented tourism.

Also, this study’s findings can guide marketers to market destina-
tions, help managers manage destinations according to children’s in-
terests, and build brand recognition that families can relate to.
Considering children’s needs is an opportunity for their voices to be
heard in relation to destination design, environmental protection, and
indigenous ways of life. Creating memorable experiences of traveling to
rural destinations promotes awareness of social and environmental
concerns early so they learn to become more conscientious travelers in
the future. Creating positive feelings towards the environment, elements
of nature, and local cultures create a sense of nostalgia that they can
relate to and reside over their feelings towards a particular destination.

7. Theoretical contributions
Since only a few studies have been conducted on children’s memo-

rable travel experiences, this study can contribute to developing and
enriching related literature. By focusing on the concept of “children’s
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Fig. 28. A holistic theoretical model of children’s memorable experiences of traveling to rural destinations.

14



H. Sojasi Qeidari et al.

memorable experiences of tourism”, this research can greatly deepen
and diversify the existing literature on memorable tourism experiences.
This study first focused on the often-neglected rural destinations in Iran
as a developing country and explored how children see and perceive
rural areas based on their own experiences of visiting the areas. It gives
useful insights into children’s interests and preferences about rural
destinations and expands the theoretical understanding of memorable
tourism experiences beyond adults’ perspective and urban destinations
among children. Therefore, by paying attention to a group of children,
this study adds and expands the literature related to memorable tourism
experiences. This issue reveals the attractiveness of rural destinations
from the perspective of children. The study then critically showed the
necessity of representing tourism destinations and services that children
in rural destinations need to make their experiences memorable, an issue
that has received little attention so far. So, it emphasized the significance
of exploring environmental and cultural elements and local rural des-
tinations for making children’s experiences memorable. By identifying
children’s memorable experiences of visiting rural areas and effective
attractions, this study contributes to developing the concept of attrac-
tions from children’s perspectives. Moreover, this study contributes to
the understanding and development of theoretical issues on child-
friendly destinations, child-oriented services in villages, loyalty to des-
tinations, and family traveling.

8. Practical implications

Based on six themes of memorable travel experiences, this study
designs and proposes managerial and practical applications in rural
tourism products for children. When considering physical activity and
entertainment, designing and developing play and sports spaces exclu-
sively for children builds a niche market that families can relate to.
Attractions that promote activity and interactions encourage service
providers to supply products that include activities such as climbing,
boating, playing with water, playing on slides, fishing, flying kites, fire
safety, and seeing different animals are effective in making memories
that children hold on to.

When discussing the topic of natural surroundings and knowledge,
managers and planners need to create opportunities for children to
explore and learn about different animals, plants, and landscapes. Pro-
moting these opportunities is what parents look out for and can relate to
when deciding with their children where to travel. This can also include
trying local foods and learning about environmental science such as soil,
water, and rocks in rural areas.

Regarding the local community and rural culture, the goal is to
familiarize children with the local people and rural culture, which is
different from the city. Therefore, providing services such as children’s
bedrooms and local foods, designing suitable play spaces for children in
rural areas, providing local games experience, holding training courses
for children to learn more about villages and cultures, getting to know
the language, clothing, rural jobs, architecture, agricultural tools, local
handicrafts, and attending local festivals can be effective in creating
memorable experiences for children from rural environments.

Regarding family togetherness and social connections, the findings
are effective in expanding family and group-oriented travels. Encour-
aging parents to embark on family and group travels and spending free
time with children will effectively make rural travels memorable.
Families can effectively create memorable travel images by assigning
responsibilities and roles to children. Such activities and responsibilities
can include protecting things for the child, holding a small item,
remembering the names of destinations, taking pictures during travels,
helping parents prepare food, and suggesting places to stay.

It is also important to recognize negative experiences. Efforts to
reduce such experiences for children are important to ensure children
find enjoyment in their travel experiences. This means focusing on safety
issues related to the toys and things they interact with, taking care to
prevent possible injury, and having available first aid can effectively
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create memorable travel experiences so children feel secure.

Overall, the findings of this study can serve as a valuable guide for
planners and providers of rural tourism services. Destination managers
can use these findings to design child-friendly destinations, develop
child-oriented infrastructure and equipment, and provide special rec-
reational and tourism services that allow children to learn more about
the natural environment and local cultural values. Additionally, these
findings can assist marketers in understanding the preferences and in-
terests of children while traveling with their families, as well as pre-
dicting future behavior patterns of families when choosing destinations
and attractions. Furthermore, these findings can empower local com-
munities to actively participate in tourism development and offer rele-
vant products and services that meet children’s needs to promote family-
friendly destinations.

9. Limitations and suggestions for future research

This exploratory research had some limitations that future research
should tackle. The first limitation was the challenge of parents’
comprehensive understanding of children’s memorable experiences
since their understanding may differ because of backgrounds, experi-
ences, and perspectives. What may be a valuable and memorable
experience for children may be very simple and insignificant to parents.
It is noteworthy that memorable experiences are mental and psycho-
logical issues that may be affected by age, gender, education, tourism
experiences, cultural and social factors, etc. So, conducting a study on
parents’ understanding of their children’s memorable tourism experi-
ences of visiting rural areas and giving importance to them can be useful.
Moreover, comparing the type, nature, and variety of children’s and
parents’ experiences of a common destination can provide travel plan-
ners and organizers with valuable knowledge. This study focused on
Iran, so the findings are not generalizable to countries with different
socio-cultural contexts. Future studies can explore and compare chil-
dren’s memorable experiences of visiting rural destinations in other
countries to better understand this issue. Tourism is usually adult-
oriented, so policymakers have ignored children’s tourism. Children’s
memorable experiences of traveling, especially to rural areas, can guide
all tourism activists to develop child-oriented destinations and services.
Conducting research on child-friendly destinations using children’s
memorable experiences can be useful in this regard. Mutual relation-
ships between children’s memorable experiences and their image of the
destinations, repeating travel, and introducing destinations to others by
children can be usefully investigated from the perspective of travel and
tourism studies. Last but not least, children’s memorable experiences of
visiting destinations are internalized exciting experiences. So, it would
be useful to see the impact of children’s memorable tourism experiences
on their daily behaviors, interactions with people and the surrounding
environment, and their travel behavior patterns in adulthood about
choosing destinations in future.
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